Carolina Tinoco

Panton Catuche, from the RED (Redesign, Reinvent, Redeem}
initiative, 2013-2014

Polypropylene Panton chair, manual and mechanical carving
18.5 x 20.5 x 33 in. (47 x 52 x 84 cm)

Courtesy of a private collection

Photo: Carolina Tinoco/Pancho Quilici
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In the case of Panton Catuche (2014), Tinec,
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Another example is Eddie Figueroa Feliciangs
system Zanco (Fig.2) Athough the object does ot a2
an obvious connection to the slums of Pueno Rmn:w.:'
Latin America, in his project description the designer staes thaths
Zanco collection draws from the basic building system practcsg
in Puerto Rican and other Canibbean slums before ic-tivesiesh-
century industrialization took hold in the region Another proect =
MNew Territaries bears a closer connection 1o s source: tws v
by Projeto Morrinho were filmed in the diorama created by a g
of young residents-tumned-artists in Pereira da Siha, a fvelan o
Jangiro, They depict the role-playing games and storyteling te me-
lature favela was designed to stimulate (see page 216)

Designers, artists, and filmmakers have long engaged wh
primitivism and stereotypes to make ther goods mor deseitie
| explored the different issues related to the use of eferencs b
favelas in Favelization, my book that discusses the ways n whe!
specific producers of contemporary Braziian culture cactac
on misappropriations of the favela in order to brand lury fes &
*Brazilian. | used three case studies—the films Waste Land
directed by Lucy Walker, Karen Harley and Jodo Jardim, and
of God (2002) directed by Femando Meirelies. 5I:|r|s(7e? 5
Fernando and Humberto Campana for Lacoste; ad oo
Brunno Jahara and David Elia—to demonstrate that the preo
aestheticization, transcendence, and dornind

part of the favelization phenomena
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artisans, and themes that formed part of my study. The Cooperatvs  begie

o Trabatho Artesanal ¢ de Costura da Rocioha (Coopa-Rocal, for  exarmite, certain proyects dantiy each makes iwobved by name, The
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made some of the shirts that were part of the 2000 Campanas +  whether an artisan from Oaxeca, o & student from the Caldomis
Lﬁmmmmwwﬁmw College of the Arts, or the project dwector/desgner Ravl Cabra

fier Come Rain. Come Shine (2004), which was designed by Studio
Tord Boontje, commissioned

d by Artecruca as part of its Design with 5. d ficity is prelersed as a sign of resgect
Conscience Campaign, and handmade by Coopa-Roca it is an  In the credit e for Robot Naturito (2007). Alsjandro Setmients
example of the kinds of onal p hips the and Luydn Cambariere are given top billing foliowed by 3 statement:
has engaged in over the years (see page ‘i coll with an individual of the
T i e Mujeres Ne. 3 de Ezeza” While #t would not be agpropriste to narme
Design da Gerna's Stray Bullet chair (Fig. 3) was also dscussed a1 the woman p who workid on the object. the designens give as
length in Favelization and is included in the exhibtion alongsede a  much ink a8 they can about thesr Argentinagn collaborator, in
table from the same series (Fig 4). Dawid Elia, Design da Gema's  an appropriate show of respect (see pages 186-167)
employs the ropes associated with favelization n descriptions of s Mary progects engage with devel insues without poriraying

furniture. In my book, | argued that Eka rephicates a tactic deemed  them as chanty Likana Ovalle’s and Colectve 10507 collaboration
successfut: stategic allusions to Brazils poverty and 00 the black cetamic vessels in wooden frames in the Sinkhole se-
wvilence with fantasy and desire in the service of commerce in New  res (2017 reflects a by young d 10 partner with
Territories, the chair and table are among other works that address  craftspeople (see pages 34-95) Dunng the project, they catalogued
the theme of violence in Latin Amenica

In fmy earlier writing, | focused on the particulars of favelization and engage craftspeople in Mexico and Peru, respectively, acknowledging
Brazilian contemparary culture, and | drew on postmodern theoryand  their participation in terms of value, not altrusm (see pages £7-80
historical P d y analysis, raising aboutthe  and 113)* Marcella Ech a branding, marketing. and sustan-
ethical conundrums associated with using the “other” and “primitve”  ability consultant showtased m the video Los ojos b focann n the
in film, fashion, and design. | made no suggestions for avoiding the  exhibetion, describes her objective in clear economic terms, stating
problematic aspects of favel H New Te includes  that she aims to "build sustainable bridges between artisans in deve-
numerous projects, from different Latin Amencan countnes, that  oping communibes and developed markets who buy thelr products
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Jpvesiry” Metalyith 77,00, | (2007) See Scuth Amercen termwnalogy such s “tavels factor” “shum chic” and “favels Foup Aluregge i the raTe o one of 23 rieeators
Cho-w 20044 8 3hort Sotumentary that e She ofec” The word leveluaton” has akie beon ustd in Other orh | i e Leer Fauahtator fol v st 1 the Sene
" contens o deecrioe Iof eraroin. U rcreased rmbe ot LasCngtor with favelat BTONG LOCHE ACRTLNTS.
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